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How to submit items

Email press releases and photo-
graphs to biznews@knoxnews.com.
Photographs should be attached as
a JPEG image no smaller than 200
dpi and 3 inches. Color images
should have an RGB format. If pho-
tographs are included, please be
sure to identify the person pictured.
Group shots are not publishable.
Please include a name and phone
number on your release. The dead-
line for submitting items for People,
Honors and Bulletin Board listings is
3 p.m. Tuesday.

How to contact us

Amy Vellucci, business strategist
biznews@knoxnews.com,
865-342-6340
Angela Akers, editorial researcher
angela.akers@knoxvillebiz.com,
865-342-6424
Jim Gaines, business writer
james.gaines@knoxvillebiz.com,
865-342-6994
Cortney Roark, business writer
cortney.roark@knoxvillebiz.com,
865-342-6343

Comment ❚ ON TWITTER: @knoxvillebiz
❚ ON FACEBOOK: facebook.com/knoxvillebiz
❚ LINKEDIN: KnoxvilleBiz group

Asen Marketing & Advertising hired Amanda
Myers as account manager and Lindsay
Taylor as account executive.

Larry Baylor, staff scientist at the
Department of Energy's Oak Ridge National
Laboratory, has received the 2018 Fusion
Technology Award from the IEEE’s Nuclear
and Plasma Science Society.

The Chancey & Reynolds team joined
Rheem at the Top Pro Partner awards dinner,
which recognizes HVAC businesses that
demonstrate excellence in Rheem sales,
customer support and overall service.

Panos Datskos, a researcher at the
Department of Energy's Oak Ridge National
Laboratory, has been elected fellow of SPIE
for his work in sensor and nanomaterials
research.

Designsensory hired Adam Wigren as
producer, Chris McAdoo as creative director
and Courtney Hendricks as art director. The
company also promoted Tuyen Ho to art
director and Lindsay Miller to creative
director.

Dura-Line’s newest manufacturing plant,
located in Clinton, Tenn., has achieved
International Sustainability Rating System
Certification Edition 7.1, Level 6. Opened in
2015, the Clinton plant is newest facility in
the family of 13 Dura-Line plants across the
U.S. and Canada that are each a part of the
Fluent Business Group within the parent
company of Mexichem.'

Stanton J. Jacobs, managing director of
wealth management at UBS Financial
Services, was recognized as a Top 1,200
Financial Advisor for 2018 by Barron's
Magazine. This marks Jacobs' fifth year in a
row being named to Barron's Top 1,200
Financial Advisor list.

Mike Tesoro and Janet Baugh joined
Pinnacle Financial Partners. They are based
at the firm’s Northshore Drive office. Tesoro
brings more than 10 years of client services
experience to his role of merchant services
advisor. Baugh joins Pinnacle as a financial
advisor assistant. Before coming to the firm
she spent 19 years with Regions Bank.

Suzanne Shelton, president and CEO of
Shelton Group, a marketing and
communications agency focused on energy
and environment, has been recognized by

the Editorial
and
Management
team at
Business
Sector Media
as a member of

the 2018 Environmental Leader 75. The
award recognizes top business executives
driving the environmental and sustainability
management industry and their respective
companies forward. 

Xin Sun, a division director at the
Department of Energy's Oak Ridge National
Laboratory, has received the 2018 Institute
Medal from the directors of the American
Iron and Steel Institute. The award was
presented at the AISI Board of Director's
Breakfast in Washington, D.C.
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PEOPLE AND HONORS

ANOTHER VIEW

Your Facebook feed notwithstand-
ing, we live in the most socially and
culturally unified period in our coun-
try’s history. With brief exceptions
following national tragedies, Ameri-
ca has never been more unified,
peaceful and genteel as it is now.

The U.S. is certainly less divided
today than it was in my childhood. In
just my lifetime I have seen a Ku Klux
Klan rally and attended a school with
white and colored water fountains. I
also witnessed the election of the first
black U.S. President. In the first 20
years of my life, a president and U.S.
senator were assassinated, a presi-
dential candidate was shot at a cam-
paign rally, three would-be presiden-
tial assassins came within inches of
killing a president and Americans
spit on soldiers returning from war.

Patrick Henry would be pleased
with 2018 vs. 1968, 1868 or 1768.

At its founding, our entire country
was a war zone. In addition to the
Revolutionary War, America fought
four Indian wars, armed New En-
glanders revolted against their own
newly formed government and Con-
necticut and Pennsylvania battled
over a border river – all in the first 25
years. In our first full century, the bor-
ders of our still-new country hosted
an almost constant state of war. The
War of 1812, the Mexican-American
War, three different wars between
states and the Mormon Church and
more than a dozen Indian wars.

And, of course, the American Civil
War. Imagine the discord in a country
torn apart by war among itself, barely
80 years after its founding. 

If you watch Fox News and
MSNBC, you would think they are de-
scribing different galaxies, separated
by a few million light years and lots of
drugs. Yet today’s media are puppy
dogs compared to the brutality of a
boldly and openly partisan 19th cen-
tury newspaper industry.

Speaking of Thomas Jefferson’s
relationship with slave Sally Hem-
ings, John Adams accused Jefferson
of running a “Congo harem” out of
Monticello. Jefferson accused Adams
of importing underage British prosti-
tutes to use as political favors.

Your Twitter or SnapFace thing
may be full of hatefulness, but it is
likely that fewer than five percent of
your social media contacts post those
divisive comments. If the figure is
any greater than that, you have self-
selected the kooks.

In the same way media coverage of
hideous and tragic school shootings
masks the actual data (homicides of
10-to-24 year olds have fallen 40 per-
cent in 25 years,) social media gives
extremists a bullhorn. And it is usu-
ally those who are least logical who
scream the loudest.

David Moon, founder and presi-
dent of Moon Capital Management,
may be reached at david@moon-
cap.com.

U.S. now is less
divided, not more

Market View
David Moon
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There has been a lot said and written
in the past few months about both the
benefits and the “evils” of how much we
can now know about each other through
the many communications channels
that are available to us these days.

So where do we draw the line be-
tween good and evil, between helpful
and harmful? I believe that we draw it
the same way we do for any decision in-
volving other people and their rights. As
companies with increasing abilities to
invade other people’s private spaces, we
should ask ourselves these questions:

Why do we want/need to know the
information we are seeking?

Is it appropriate for us to know within
the framework of our corporate mis-
sion?

Can we obtain it legally and ethical-
ly?

What do we plan to do with it, and are
any of our plans in this regard over-
stepping our own moral boundaries?

Have we answered the question of
whether or not our actions in this regard
will allow our own integrity as well as
that of the audiences we are seeking in-
formation from to remain intact?

Our decisions and resulting actions
regarding our ability to mine and use da-
ta should be driven by the same thought
processes that drive every aspect of our
businesses.

So how do you protect yourself from
becoming a victim of unethical internet
browsing and data mining?

First, remember that the moment you
open an internet browser, you begin to
leave “digital footprints,” allowing the
sites that you visit to track your activ-
ities and to begin recognizing who you
are. This tracking is totally legal, includ-
ing knowledge of your current location,
links you have clicked on, whether you
are on your home/office computer or a
mobile device, and other information
about you and your activities.

Think about the amount and type of
information you are making available on
your social media platforms. Is any of it
opening up opportunities for harm to
come your way? Are you careful about
who you invite into your various net-
works and about what links you choose
to open?

We have responsibilities on both
sides of this equation — to protect our
rights and our privacy as individuals by
carefully considering what we do online
and how we do it, as well as to be trans-
parent and trustworthy as businesses
who have access to this information.

Cathy Ackermann, founder and
president of Ackermann Marketing and
PR, may be reached at cacker-
mann@thinkackermann.com. For the
online version of this column, please vis-
it www.thinkackermann.com

Using data
for the right
reasons
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Summer presents the perfect oppor-
tunity for a win-win employment rela-
tionship. Many college students are
scrambling to gain relevant work expe-
rience and enhance their resumes.
Many employers are facing a labor
shortage in a tight market. Couple the
two together and you have “the summer
internship.” Add the fact that the U.S.
Department of Labor issued new 2018
Rules making it easier for companies to
offer unpaid internship programs, and it
may be a match made in heaven.

From the employer’s perspective, un-
paid internships are ideal. They offer
students valuable training and experi-
ence without bruising the company’s
budget. However, unpaid internships
have long been the source of conflict
and controversy. A wave of lawsuits be-
gan in 2011 when two former interns at
Fox Searchlight Pictures alleged they
should have been paid for work they did
on the movie “Black Swan.” The legal

standards adopted by many courts be-
came rigid and often resulted in compa-
nies having to pay wages if the intern
did any work at all.

The U.S. Department of Labor (DOL)
seemingly recognized the “win-win” po-
tential for unpaid internships had be-
come a “lose-lose” scenario and, in Jan-
uary 2018, the DOL announced it has
abandoned the old legal criteria. Now,
the DOL will allow unpaid internships if
they pass a seven-factor test that ques-
tions whether the student is the “pri-
mary beneficiary” of the relationship.
The new standard allows employers to
receive some benefits, provided that
economic benefit to the employer is out-
weighed by the educational benefit to
the student. 

The new test does not mean that all
unpaid internships are legally appropri-
ate. It is still safest for employers to in-
sure that interns are paid at least mini-
mum wage. However, when there is no
funding for a paid program, employers
may now offer unpaid programs, pro-
vided that the programs focus primarily
on offering students experience, educa-
tion and training.

Some ways employers may help min-

imize legal risks associated with unpaid
internships include:

❚ Have a written offer letter confirm-
ing that the internship is unpaid and a
job is not guaranteed. 

❚ Seek applicants who will receive
college credit for completing the pro-
gram. If no college credit is available,
ask the student’s school to send a letter
documenting that the program is ap-
proved as educationally relevant.

❚ Formalize the internship program
with specific presentations where com-
pany leaders speak to the interns about
their job duties and/or demonstrate
company operations.

❚ Make sure the program has a spe-
cific start and stop date, and close the
program by asking students to docu-
ment the knowledge or education
gained from the experience.

Compliance with these suggestions
does not guarantee that the unpaid in-
ternship will be legally upheld, but the
new DOL rule is certainly favorable for
employers and opens the door to ex-
plore new summer opportunities with
students. 

Email Janet Strevel Hayes at
jhayes@lewisthomason.com.

Unpaid internships are back for college students
Your Turn
Janet Strevel Hayes

Guest columnist


